






stores), recently joined the Visiting Nurse Services of 
NY Community Connections TimeBank. 

Renée Giordano, executive director of the BID, says, 
“With the economy the way it is, businesses need to 
market themselves in new ways and find any means pos-
sible to reach their customers. I think our members will 
benefit from the exposure within a different venue and 
to new customers as a member of the time bank project.” 

Alex Chervinsky, a pharmacy owner, sees his cus-
tomers, employees and business benefiting from mem-
bership. He hopes to secure a little help at the store 
and expand his customer base. “There are always little 
things that need to be done around the store�chang-
ing a faucet, fixing a doorknob, decorating a holiday 
window. These are things that my employees can’t do, 
but someone in the time bank probably can. I also see 

time bank members trying to support other time bank 
businesses by shopping there,” Chervinsky says. 

He thinks he will be better able to retain his current 
customers and employees because of the time bank’s 
community-building properties. Most of his employees 
live in the immediate area. “Our tight-knit community 
will become even tighter knit,” he says.

The price of insurance, energy, rent, labor and sup-
plies like medicine labels are all going up and insurance 
reimbursement is going down, according to Chervin-
sky. “I’m making less�small things add up to a notice-
able squeeze�which I hope will be offset by the time 
bank. Besides, being a member makes me feel good, 
helpful and satisfied,” he says.

Earning that kind of satisfaction isn’t all that difficult. 
All you need is a moment�or an hour�of your time. 
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